A N N UA L R E P O RT
2015 - 2016
Growth. Influence. Impact.

CIOCAN - an association of Chief Information Officers and IT leaders in Canada.
CIOCAN is the only professional association whose mission is to assist CIO’s and
senior IT professionals in their quest for excellence.
This is achieved through focused education, knowledge-sharing and professional networking to expand our
members’ network of connections to encourage personal and
professional growth and prosperity for all members.

PRESIDENT’S MESSAGE
This will be CIOCAN’s 13th year of opera on. We remain very posi ve about the future of our Associa on as we
an cipate con nued growth and increased inﬂuence. This past year has seen us take several major strides to build
a stronger founda on for the future.
Our mission statement con nues to be: “The CIO Associa on of Canada grows IT leaders, speaks with one voice on
issues facing CIOs, and builds a vendor‐neutral community for safe exchange of ideas and best prac ces.” Our
vision is encapsulated in the phrase: “Growth. Inﬂuence. Impact.”
Our key focus areas con nue to be on Membership Engagement and Membership Growth. We have changed our
Board structure and resource alloca on to reﬂect these priori es. This is a journey to build upon our past success
and move our Associa on forward in a more focused and structured manner to help deliver even more value to our
membership and to truly become the voice of the CIOs in Canada.
In terms of notable accomplishments from this past year, I would highlight the following:
Strategy – 24 Na onal and Chapter Board members came together this past April 22nd in Toronto to review and update the CIOCAN
Strategy. Focus areas of the resul ng discussions were Membership, Programs, Partnerships, Governance and Organiza onal
Eﬀec veness and Finances. We also reviewed a Mentorship pilot project from the Toronto Chapter which was subsequently approved by
the Na onal Board for rollout to the overall Associa on. The results of the planning session are reﬂected in the plans of the Associa on
for this coming year. As always, there is more work to be done, but we are on course with a clear sense of direc on and priori es.
Please see page 5 for more on the strategic plan.
Opera ons – We completed our ﬁrst ﬁscal year with having a new part‐ me Execu ve Director in place. By all accounts that has been a
very big success. Tracy Blyth, CAE has helped us implement a number of changes to improve the governance of the Associa on and the
eﬀec veness and eﬃciency of the administra on within the past year. As a result, the Na onal Board has approved a two year extension
to her contract and also to the Associa on Management Company contract with ATCL.
In addi on to these ini a ves, we also replaced our Associa on Management System and upgraded our website bringing improved
service to our members and increasing administra on produc vity. Both of these ini a ves were completed on schedule and under
budget. As part of our internal Technology Strategy, we have new investments to make in the coming year to further improve our
communica ons and collabora ons capabili es.
Financial – As you will note, we had a successful year ﬁnancially as compared to budget and as compared to previous years. Part of this
success relates to the implementa on of our Sponsorship Program which has relieved some of the pressure on membership and event
fees. From an overall ﬁnancial perspec ve, the Associa on has never been stronger than it is now.
Membership – We ended the year at 313 members, which is a slight decline from last year. 78 new members joined us this past year,
which means that our gross membership addi on rate was 24%. However, we also lost 90 members, which translates into a membership
a ri on rate of 28%. Membership value needs to con nue to be an area of focus for the Associa on.
To gauge how members are feeling about their Associa on and what can be done be er, a membership survey was conducted in
February with the total number of respondents at 94, or approximately 30% of our membership. We asked a number of ques ons and
received lots of good input. In par cular, we wanted to know how likely members are to recommend CIOCAN to their friends and
colleagues, otherwise referred to as the Net Promoter Score. What we learned is that 44% would be considered as “Promoters”, 44%
would be considered as “Passive” and 12% would be considered as “Detractors”. This is not a bad result, in fact it is a slight improvement
over the previous year, but we have work to do to convert more of our members to be true “Promoters” and thereby help address some
of our membership a ri on challenge.
The survey also reconﬁrmed that the #1 reason for members to join CIOCAN is networking, followed by the desire to support the CIO
profession and the need for useful and prac cal informa on for educa onal purposes. These are areas of con nuing focus for the
Associa on.
Chapters – We started and ended the year with six Chapters across Canada. Vancouver remains our largest Chapter with 102 members.
Toronto has remained consistent with 99 members. Edmonton is now at 35 members, Calgary at 26 members and Manitoba at 25
members. O awa is our smallest Chapter with 5 members and there are 21 Na onal members who do not belong to any speciﬁc
Chapter given their geographical loca on.
In terms of new Chapter loca ons, we are in preliminary discussions about ini a ves in Montreal, Quebec City and Regina. New Chapters
do take some me to develop and require us to be able to form a cri cal mass of CIOs in any given market to have suﬃcient new
members to make it feasible. During this past year, we also welcomed 4 new Chapter Presidents for Edmonton, O awa, Manitoba and
Vancouver. We expect both Toronto and Calgary to undergo leadership changes in the coming year.
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Partnerships ‐ We con nue to foster and develop great rela onships with third par es that help to enhance membership value and
to extend the reach of the Associa on. The Partnership Commi ee has been very ac ve evalua ng exis ng partners and new
rela onships that con nually come forward for considera on. In par cular, our key rela onships are very strong and mutually
beneﬁcial with: IT World Canada for media coverage; Informa on Technology Associa on of Canada (ITAC) for the Ingenious Awards
and CIO of the Year Award; Informa on and Communica ons Technology Council (ICTC) for IT Talent forecast and planning;
Interna onal Data Corpora on (IDC) for industry research and analysis; and Evanta for major CIO events in the Toronto, Calgary,
Vancouver and Montreal markets.
At the same me, we con nue to ac vely leverage our partnership with the European CIO organiza on (EuroCIO) by sharing
informa on and best prac ces on various topics of common interest. Preliminary discussions are in progress on forming a
rela onship with a similar CIO organiza on based out of India.
Professional Development – Our Vancouver Chapter con nues to lead the way with developing and oﬀering a co‐sponsored CIO
Leadership Program between CIOCAN and Simon Fraser University which provides one year of membership at the Associate level to
all course par cipants. Now entering its 8th consecu ve year with more a endees from across Canada, this program has helped
enhance the career of many aspiring or new CIOs. Registra on for this year’s program is now complete with the course to begin by
the end of September. Building on the success of this program, we are in partnership with Ryerson University for the launch of a
new execu ve development program for established CIOs that would lead to a Professional Masters Diploma, or PMD, for the
graduates. We know that this program is the ﬁrst of its kind for CIOs in Canada with the planned ﬁrst intake of students in the Fall of
2017. We are very excited about this opportunity, so stay tuned for further details.
At the other end of the career spectrum, to help ensure the ﬂow of talent for the future, we have been ac vely working with ITAC to
support Business Technology Management program development for secondary school and university students.
Programs – Between the Chapters and Na onal, over 60 events were successfully executed throughout the year. These events range
in size and formality from the ever popular “Beers with Peers” to na onal webinars to larger marquee events such as the “IT Agenda
and the Shrinking Economy” for our Edmonton Chapter. Of course, our signature event is the CIO Peer Forum which this past year
was held in Toronto with the theme of: “Rise To The Challenge …..Someone Will”. The event was well a ended and was also well
covered in the IT media. A endees found the conference to be of excellent value. Prepara ons are already well underway for our
April 2017 CIO Peer Forum in Edmonton with a theme of: “Digital Leaders: Crea ng the Digital Business”. We do hope as many of
our members as possible will join us in Edmonton. It promises to be another great event with signiﬁcant value for the CIO
par cipants.
Marke ng and Communica ons – We con nue to work on improving our ability to deliver our key messages both internally and
externally. Our CIOCAN members are now more sought a er spokespersons for the profession, as presenters, panelists and media
interviewees. News releases, blog posts and tweets have all been very ac ve, and we are very pleased to see our members
contribu ng by sparking and engaging in conversa ons on many issues aﬀec ng the CIO profession and the IT industry. We see
great opportunity to do more in this area and this will be one of our focuses for the coming year.
This success of CIOCAN can be a ributed to one thing… the generous contribu ons of more than 50 volunteer board members at
both the Na onal and Chapter levels. These individuals donate their me, their energy, and their passion to something they strongly
believe in: helping their fellow CIOs with day‐to‐day challenges in their organiza ons and playing a role building the future of the CIO
profession in Canada. Thank you to all of our board members for your dedica on and commitment!
CIOCAN is excited to welcome Humza Teherany to now take the reigns as the new Na onal President eﬀec ve with the comple on
of this AGM. Humza is the Chief Innova on Oﬃcer for Compass Group Canada and is also the Chief Execu ve Oﬃcer of Compass
Digital Labs. He has served on the Toronto Chapter Board for a couple of years and has just completed his ﬁrst year on the Na onal
Board of Directors as the Na onal Vice‐President.
I have also had the pleasure of working with Humza in the private sector and know that he will do a great job for us bringing new
energy, fresh ideas, passion and commitment to the role. As per our Board Policies, I am happy to remain on the Na onal Board and
serve as Past‐President with speciﬁc du es to carry out including leading the President’s Council and the Nomina ng Commi ee. In
addi on, I will do everything possible to support Humza to help ensure the con nued success of our Associa on.
I would like to thank those Na onal Board members who are stepping down from the Na onal Board a er providing great service to
the Associa on, namely Dave Codack, Alex Buhler and Nigel Fortlage. In addi on, I want to recognize the great work of Tracy Blyth,
CAE, Alison Toscano and our CIOCAN Na onal Oﬃce staﬀ for all of our collec ve beneﬁt.
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The CIO profession is one of the most cri cal in business and industry today. CIOs have responsibility to drive the digital transforma on
agenda through innova on, produc vity and compe veness for their respec ve organiza ons. At the CIO Associa on of Canada, we
not only provide our members with an exchange forum for best digital leadership strategies and prac ces to enhance business results,
we are also developing a strong voice to ensure that CIOs are represented at key industry and government decision tables. In other
words: Growth. Inﬂuence. Impact.
I have been proud to work alongside such a talented group of execu ves dedicated to the cause of moving our profession forward. As
a call to ac on for all of our members, I ask each of you to ac vely join us in this journey and to encourage your CIO friends and
colleagues to also become members. It is well worth it. Thank you.
Sincerely,

Gary Davenport
CIOCAN President, 2011‐2016

Financial Report
To comply with CIOCAN ﬁnancial policy, CIOCAN ﬁnancial statements underwent a ﬁnancial review by an independent accountant.
CIOCAN recorded a net excess of revenues over expenditures of $43,718.00 for the 2015‐16 ﬁscal year ended June 30, 2016.
The overall ﬁnancial situa on of the Associa on is strong due to the combined net assets of $282,031 as of the end of June 2016.
In 2015 – 2016 some key ini a ves have been executed on and therefore require to be noted:
 To ensure op mal Chapter board resource alloca on, the Chapter Treasurers’ role has been removed and the treasurer resources
will be allocated strategically to other por olios.
 The trial sponsorship program has been deemed successful and will be incorporated on an ongoing basis.
 Closer management of expenses, which have contributed to the posi ve net cash ﬂow.
 Monthly ﬁnancials are monitored monthly by the CIOCAN Board of Directors, thereby, providing visibility of the ﬁnancial status
and ensuring quick turnaround, if decisions are required to be made to maintain the ﬁnancial health of the Associa on.
 Con nue to reﬁne alloca on in the chart of accounts to provide clarity, hence the variances in a few line items within the Income
statement between 2014‐15 and 2015‐16 ﬁscal.
The Associa on’s revenue in 2015‐16 grew by $24,826 from 2014‐15 ﬁscal year.
Opera ng expenses con nue to be well managed and in 2015‐16 were decreased by $21,726 from 2014‐15 ﬁscal year. This also
contributed to the overall favourable ﬁnancial outcome.
Respec ully submi ed,
Rita Lizare‐Tippe
Treasurer

CIOCAN Strategic Plan ‐ 2016‐2018
In the Fall 2015, the CIOCAN Board of Directors began work on a strategic plan. Using the informa on from the February 2015
membership sa sfac on survey, the April 2015 focus group delibera ons, as well as interviews with 11 na onal board members, a
strategic plan was created. As typical with most professional associa ons, member reten on, membership growth and member
engagement are top priori es. The April 2016 Strategic Planning retreat as well as the 2016 Membership Sa sfac on Survey provided
addi onal informa on that ensured CIOCAN is on the right path.
The strategic plan set out to iden fy, priori ze and measure the ini a ves CIOCAN will plan, design and execute to support our growth in
membership, reten on of members and improved ROI. It is a plan that will rely heavily on the con nued commitment and par cipa on of
the Na onal and Chapter board members, as well as other volunteers, to be executed in collabora on with the CIOCAN staﬀ team.
The ﬁve cornerstones of our strategic direc on over the next few years are as follows: 1) Membership Reten on, Growth & Value;
2) Governance & Organiza onal Eﬀec veness; 3) Program and Content (including Networking); 4) Partnerships and 5) Voice of the CIO.
Membership Reten on, Growth & Value ‐ It is all about membership: membership growth, membership reten on, membership value,
membership engagement
 Create new member welcome program including email, phone call and face to face welcome
 Create outreach ini a ve around ﬁrst year members
 Be er understand why members do not renew membership
 Ensure the list of member beneﬁts provides members with a high level of ROI
 Develop a marke ng strategy to sell CIOCAN membership
 Expand our reach to CIO’s u lizing appropriate sectors (ver cals) and posi oning CIOCAN as THE cross‐ver cal associa on
 Add new Chapters in targeted communi es
Governance & Organiza onal Eﬀec veness ‐ Ensure the CIOCAN governance structure is opera ng at a best prac ce level
 Ensure repor ng structures (board, commi ees, chapters, Presidents’ Council, ED, Staﬀ) serve CIOCAN well
 Commi ee structure review to ensure op mum volunteer engagement
 Update & Enhance Na onal Volunteer Management Program
 Update Board roles, responsibili es & empowerment, including an updated Responsible Accountable Consulted Informed (RACI)
document
 Review and consider incen ve for CIOCAN Board members in recogni on of their volunteer contribu ons
 Review & enhance member fee model
 Establish a plan to a ract Associate level members
 Review & revise criteria for membership
 Review the model of fee distribu on (membership fees, Peer Forum, etc.) ensuring op mum performance
Program and Content ‐ Deliver an engaging program with rich content and excellent networking opportuni es
 CIOCAN is delivering excellent content and thought leadership across all pla orms
 Increase relevancy of programs & educa on
 Building links amongst Na onal & Chapter Programs
 Increase event a endance
 Increase Peer Forum a endance
 Ensure that CIOCAN Chapter and Na onal calendar of events are mutually complementary
 Enhance networking opportuni es
Partnerships/Sponsorship/Academic Partnerships ‐ Ensure all partnerships (including academic) are aligned with CIOCAN strategy and
beneﬁts the members
 Review exis ng partnership (including academic partnerships) catalogue to assess alignment with strategy
 Dra process re partnership engagement and disengagement
 Disengage partnerships that are no longer aligned with strategy
 Engage with partners that are best aligned with strategy
 Ensure CIOCAN Sponsorship Program bolsters ﬁscal resources & enhances quality/content of programs
Voice of the CIO ‐ CIOCAN is recognized as the leading authority on CIO’s in the country
 Con nue the provision of excellent content and thought leadership across all pla orms
 Ensure that partners con nue to recognize the value of member's input on studies that impact the CIO community
 Promote CIOCAN Board members being profiled in the media.

2016 Membership Survey Report
An online survey was distributed to approximately 300 CIOCAN members during the Winter of 2016. The results presented in
this report are based on 94 respondents. This represents an acceptable response rate of 31%.
The survey results are presented in the following summary of results. Whenever possible, we have compared total results from
this year with last year’s results.
This year we are seeing increases in several key measures. Speciﬁcally, we note a small increase in the percentage who agree
“absolutely” that their membership represents good value. There is also evidence to suggest increased par cipa on in events.
And ﬁnally, we see a small increase in the Net Promoter Score (32% up from 29% in 2015).
 This year’s sample is made up of a higher percentage of respondents who have been members for 6+ years (24%). Compared to
the na onal average of 24%, we note that in Vancouver, 42% of respondents have been members for 6+ years.
 Increase this year in the percent (39%) saying “absolutely” their membership represents good value. Results vary by chapter. We
see the highest ra ngs in Calgary, Edmonton and Toronto.
 When asked “How o en do you a end the following CIO Associa on events? Chapter Speaker Event, Networking Event (e.g.
“Beers with Peers” or coﬀee mee ng)” there was an increase in the percentage who say they never miss a mee ng. Also a slight
decrease in the percentage saying that they never go to a mee ng.
 When asked what might prevent you from a ending an event, the answer was consistent with last year, being too busy (81%) is
the primary reason given for not a ending an event. The me of day has decreased as a reason for not a ending a mee ng.
 50% of the respondents a ended The Peer Forum at some point.
 Travel and cost has increased as a reason for not a ending The Peer Forum. Scheduling conﬂicts are less frequently men oned.
 When asked “What are the top trending CIO topics you would like to see covered in the next 12 months?” 78% said Innova on
and Communica on ‐ integra on of new technologies and real life success stories; 61% said Business Technology Alignment ‐
adding business value, marketability of the CIO role, cost management; 54% said Security and Mobile ‐ security, digitaliza on,
cloud contracts; 48% said Governance and Board Strategy ‐ interac on with board execu ves and auditors, CIO's role in the
execu ve suite; and 34% said Mentoring/Succession Planning/HR ‐ leadership, HR issues in IT, employee a rac on and reten on,
talent management.
 When asked “What work related issues keep you up at night?” the list was broad including Security, Privacy, In cloud
Environment, Data loss, Encryp on, Keeping up with technology, Strategic business issues – digital strategy, strategic planning,
applica on strategy, Enough resources – IT market, Too much innova on, too fast? – keeping up with giant Telco companies,
Cloud service changes – costs, tools for measurement, performance and bandwidth requirements, Demand vs. capacity/supply vs.
demand, IT Governance, Legacy replacement, Human Resources – staﬀ management, talent stream and development,
micromanaging CEO, Priori za on, Maximizing corporate value, The economy, Succession, Project volume and delivery – mee ng
business needs.
 When asked “Which type of event(s)/ content are you more likely to par cipate in? (mul ple men ons)” 58% said face to face
Chapter programs; 19% said webinars; 17% said The Peer Forum and 5% said on‐demand digital.
 95% of respondents are suﬃciently informed about CIOCAN ac vi es and ini a ves.
 60% regularly read the CIOCAN e‐newsle er; 32% occasionally read it.
 80% use the calendar of events on the website; 32% use the member directory; 31% use member proﬁles.
 When asked “What social media do you ac vely use for business purposes?” 96% use LinkedIn; 32% use Twi er; 6% use What’s
App
 79% of respondents are members of the CIOCAN LinkedIn group.
 When asked “What is the most important beneﬁt you receive from being a member of the CIO Associa on of Canada?” 90%
iden ﬁed Networking; 56% iden ﬁed Suppor ng My Profession; 52% iden ﬁed educa on and 17% iden ﬁed mentoring.
 When asked “What is the most important way the Associa on could increase its value to you as a member?” our members
responded: Networking opportuni es (With business execu ves, not only technology peers; Increase size and quality of
membership to improve networking opportuni es); Educa on (Conferences, Relevant , local events and topics – real world
experiences, Industry speakers, engaging speakers, Seminars, Some mes outside of downtown cores (Edmonton and Toronto),
Varied mes and days of mee ng, Topics for IT leadership roles, More Manitoba chapter events, Variety of loca ons for chapter
events; Coaching and Mentorship (Assistance for CIOs/Directors in transi on, Be a lobby for CIO, Buddy program); Increased
content on Website (Real world IT challenges, More online informa on, Regular na onal Webinars, Video conference Chapter
events); Keep costs down (Eliminate event fees, Chapter events free to members, Stop charging for peer forum, Provide some
free tools to companies (e.g. Info Tech); Nothing/not sure/ CIOCAN does a great job/ too new to comment; More visibility of the
role of the CIO in the press; “Use CIOCAN’s role as a coordinator of informa on to get vendors to package the value they can
contribute in a way that is relevant for CIOs to consume. Make vendors deliver to the needs of the CIO community, not the other
way around.”

2015‐2016 CIOCAN Board of Directors
Gary Davenport has extensive experience as a senior execu ve within both the telecommunica ons and retail sectors
and has successfully run large scale IT opera ons and delivered complex business transforma on ini a ves. He has served
on many CIO councils and NFP Board of Directors and is currently a Board member for the Informa on and Communica ons
Technology Council (ICTC) and the Informa on Technology Infrastructure Roundtable (ITIR) for Shared Services Canada. He is
also a member of the Program Advisory Commi ee for the Ted Rogers School of Business at Ryerson University.
Gary was the CIOCAN President from 2011 ‐ 2016 and now moves into the role of Past President.
Dr. Catherine Boivie re red from the posi on of CEO of Inventure Solu ons and Senior Vice‐President of IT and Facili es
at Vancity Credit Union. She is Execu ve in Residence, Beedie School of Business, Simon Fraser University. Dr. Boivie is the
founding President of CIOCAN. She is on several Boards, including the Insurance Corpora on of BC (ICBC), MedicAlert
Canada, Commissioner for Complaints for Telecommunica ons Services (CCTS).
Dr. Boivie leads the Interna onal CIO Por olio for CIOCAN.
Dean Burgess is the Principal Owner of DKMC Consul ng Inc, an Execu ve Coaching, Leadership Development and IT
Transforma on Consul ng company. Dean works with teams and individuals in a variety of industries, including Technolo‐
gy, Retail, Commercial Real Estate, Financial and Non‐Proﬁt organiza ons.
Dean led the Strategic Direc on Por olio and now leads the Mentoring Program Por olio for CIOCAN.
Kelvin Cantaﬁo is an Execu ve Partner at Gartner, based in the Toronto oﬃce. He works closely with Gartner Execu ve
Programs clients, providing execu ve‐level advice, guidance, counsel, direc on and assistance to support the CIO role and
helping members to use Gartner resources to succeed in their organiza ons.
Kelvin leads the Partnership Por olio for CIOCAN.
Andrew Dillane’s management experience in business and technology has focused on client‐centered technology solu‐
ons. Andrew is a Past President for the CIO Associa on of Canada and serves on the Program Advisory Council for
Ryerson University’s Informa on Technology Management (ITM) degree programs.
Andrew leads the Marke ng and Communica ons Por olio for CIOCAN.
Mussawar Choudhry is the Director of Informa on Technology for Panago Pizza Inc. where he is responsible for leading
the IT organiza on in developing and delivering technology solu ons that drive business and revenue growth and help
improve customer sa sfac on. Mussawar co‐leads the Program and Content Por olio for CIOCAN.

Michael Gladstone is Director, Informa on Systems & Technology at Condrain Group. He is an experienced senior IT
leader with 20 years of diverse execu ve leadership, middle management and prac oner experience in IT. Michael’s
experience includes both for‐proﬁt and not‐for‐proﬁt organiza ons, across numerous industry ver cals. Within IT,
Michael’s experience includes both the Applica ons and Infrastructure sides of the shop. Combining his Computer
Science and MBA degrees, Michael keeps organiza ons focused on leveraging technology to not only support business
objec ves, but to drive them – using new technology to develop and sell new products and services.
Michael leads the Technology Por olio for CIOCAN.
Rita Lazar‐Tippe is the CIO at Environmental Monitoring and Science Division (EMSD) which is responsible for monitoring,
evalua ng and repor ng on key air, water, land and biodiversity indicators. Rita is responsible for the overall IT strategy
and opera onal management at EMSD. Her intui ve business sense and her mul faceted IT approach allows her to drive
best prac ce data management and data services ini a ves forward to best meet the needs of the organiza on.
Rita is the Treasurer for CIOCAN.
Ian G. McLeod is the CIO for Douglas College in Bri sh Columbia. Ian is a seasoned IT management professional with
over 35 years of experience managing and direc ng a wide range of applica on and infrastructure environments. He has
extensive, specialized knowledge and experience in the educa on sector, both post‐secondary and K‐12. Ian has
par cipated in numerous advisory and consul ng roles, and has presented at a number of recent conferences.
Ian leads the Membership Por olio for CIOCAN.
Kirk Serjeantson is the Chief Informa on Oﬃcer for the Dicom Transporta on Group. With over nineteen years of
experience in informa on technology and eleven of those years in a senior leadership role, Kirk has gained signiﬁcant
experience developing high performing teams and execu ng on large technical projects.
Kirk co‐leads the Program and Content Por olio for CIOCAN.
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Humza Teherany is Chief Innova on Oﬃcer at Compass Group Canada where he is responsible for technology,
innova on, and consumer experience strategy across industry ver cals such as Retail, Sports and Entertainment,
Business and Industry, Healthcare, Educa on, Oil and Gas among others.
Humza is the Vice‐President of CIOCAN and will become the President of the Associa on on September 13, 2016.

Mary‐Anne Van Acker is Past President of the Toronto Chapter and Assistant Head, Technology and Innova on with
The Bishop Strachan School (BSS). With 25 years experience in the technology industry as programmer, analyst,
manager and senior leader, her passion today lies in the fusion of technology within the con nuum of learning.
Mary‐Anne leads the Academic Partnership Por olio for CIOCAN.

2015‐2016 CIOCAN Chapter Presidents
Vancouver Chapter ‐ Alex Buhler is the Chief Informa on Oﬃcer of Mountain Equipment Co‐op, a Co‐opera ve which was
recognized as the greenest and the best mul ‐channel retailer in Canada for 2012. In June 2016 Alex’s term as Vancouver
Chapter President ended and he became the Past President of the Vancouver Chapter.

O awa Chapter ‐ Cindy Cripps‐Prawak is the Execu ve Director, Innova on, Architecture, and Digital Services with the
Canadian Food Inspec on Agency (CFIA). She is also the Deputy Chief Informa on Oﬃcer for the agency. Prior to joining
CFIA, Cindy served as the CIO of the Public Service Commission of Canada.

Manitoba ‐ Nigel Fortlage is the senior execu ve in charge of informa on technology at GHY Interna onal, and leads
an award winning team of professionals who push the boundaries in all things they do. He enjoys a diverse por olio of
responsibility overseeing all aspects of social media as part of GHY’s overall business development strategy and
ac vely par cipates in business development opportuni es. In June 2016 Nigel’s term as Manitoba Chapter ended and
he became the Past President of the Manitoba Chapter.
Edmonton Chapter ‐ Shaun Guthrie, Director, Informa on Technology at Go Auto, has the responsibility to lead and
inspire a dynamic group of IT professionals that u lize cu ng edge technology to advance the organiza on’s innova on
and growth strategy.

Toronto Chapter ‐ Steve Heck, Global IT Director at Microso Canada, recently expanded his mandate beyond his role
as Head of IT. Steve is now focused on building stronger collabora on between his global set of IT peers and the
Corporate IT deployment organiza on. This eﬀort will drive higher business impact with less eﬀort while enabling
Microso IT to make a stronger contribu on to the development of new Microso products and user experiences.

Calgary Chapter ‐ Miguel Kanafany is the Senior IT Advisor at Sysco Canada, and President of the Calgary Chapter. Joining
the Board in 2013, Miguel brings 18+ years of experience in IT management. He is known for his eﬀec ve strategic thinking,
his strong organiza onal skills and his experience as a nego ator.

Chapter Board of Directors
Vancouver Chapter

Manitoba Chapter

Alex Buhler, Vancouver Chapter President (un l June
2016)
CIO, Mountain Equipment Co‐Op
Gerry Akkerman, CIO (interim), TransLink
Ian Banks, CIO, Metrie
Hasan Cavusoglu, Associate Professor ‐ Management
Informa on Systems, Sauder School of Business,
University of Bri sh Columbia
Stephen Lamb, CIO, Bri sh Columbia Ins tute of
Technology
Gary Munro, Manager, Client Services and Business
Applica on Services, District of West Vancouver
(became Vancouver Chapter President in June 2016)
Jories Timmers, Director, Informa on Technology,
Powerex Corp.
John Tolkamp, Director, IT & Con nuous Improvement,
Norbord Industries
Shari Wallace, CIO, City of Burnaby, IT Department

Nigel Fortlage, Manitoba Chapter President (un l June
2016)
Vice President IT & Social Business, GHY Interna onal
Stuart Charles, CIO, Workers’ Compensa on Board of
Manitoba
Dani Pokornik, Vice‐President, IT (CIO), Western Canada
Lo ery Corpora on (became Manitoba Chapter
President in June 2016)
Kim Robinson, Vice‐President, Payments & Technology
Services, Credit Union Central of Manitoba
Kent Smith, Director, Innova on & Technology, Tundra
Oil & Gas
Munna Zaman, CIO & Assistant Deputy Minister,
Government of Manitoba

Toronto Chapter
Steve Heck, Toronto Chapter President
Global IT Director, Microso Canada
Kelvin Cantaﬁo, Gartner Execu ve Programs
David Del Guidice, Global VP of HR Systems Solu ons,
Sco abank Canada
Steve Delaney, CIO, MCAP
Grant Ferguson, CIO and Global Director, IKO
Industries Ltd.
Antoine Haroun
Arik Kalininsky
Moustafa Naguib, Director, IT Infrastructure,
Superior Propane
Carlos Palacio, Chief Informa on Technology,
MARU/VCR&C
Ronald Rodriguez, CIO, Durham Catholic School Board
Sherif Sheta
Humza Teherany, Chief Innova on Oﬃcer, Compass
Group Canada Ltd.
Mary‐Anne Van Acker, Assistant Head, Technology and
Innova on, The Bishop Strachan School

O awa Chapter
Cindy Cripps‐Prawak, O awa Chapter President
Execu ve Director, IMIT, IADS, Canadian Food
Inspec on Agency
John Arnold, CIO, Op mal Payments

Edmonton Chapter
Shaun Guthrie, Edmonton Chapter President
Director, Informa on Technology, Go Auto
David Booth, CIO, City of Edmonton
Vince Davis, Program Manager, Instructor, Alberta
School of Business, University of Alberta
San ago Gomez, IT Manager, Williams Engineering
Canada
Rita Lazar‐Tippe, CIO, AEMERA
Freddie Mar nez, Manager, Infrastructure Technology,
Fountain Tire Ltd.
David Oh, CIO & VP, Innova on & Technology Services,
Alberta Gaming & Liquor Commission
Joseph Schuldhaus, CEO, MallTec Inc.
Sco Walker, IT Manager, ColasCanada Inc.

Calgary Chapter
Miguel Kanafany, Calgary Chapter President
Senior Director, Infrastructure & Integra on Canada,
Sysco Canada
Greg Bra on, Director, Informa on Technology, Secure
Energy Services
Ron Murch, Senior Instructor Emeritus, Haskayne School
of Business, University of Calgary
Paul Parzen
Steve Robinson, Director of Informa on Systems,
Associated Engineering
Thomas Schmidt, VP, Informa on Technology, Paciﬁc
Western Transporta on Ltd.
John Vince, Sr. Manager, Informa on, Technology
Solu ons and Services

The Peer Forum ‐ Rise to the Challenge, Someone Will
The Peer Forum By The Numbers:
86 Senior IT Execu ves
70 Companies/Organiza ons
23 Sponsors
The CIOCAN Annual Conference, Peer Forum 2016, hosted in Toronto April 21‐22, 2016, was a resounding success. The program
featured keynote addresses, plenary sessions, sponsor hosted breakout sessions, workshops and an opening evening cocktail recep on.
Speakers and Session Facilitators:
The opening keynote was delivered by Rob Meikle, CIO, City of Toronto, who shared his insight, leadership and vision as someone who
has been working to integrate digital innova on into big city living. A dynamic keynote by Rahaf Harfoush, Digital Anthroplogist closed
the ﬁrst day with great energy and insight into how people – par cularly millennials – are using technology for everything from business
to socializing and from shopping to da ng.
Day 2 featured a thought‐provoking and honest presenta on from CIO of Canadian Tire, Eugene Roman, who shared the digital journey
that Canadian Tire has taken under his leadership. Rick Brandon, delivered a high energy Plenary Session for CIOs that focused on
leadership and organiza on. A ernoon workshops led by experts on topics that ranged from LinkedIn, to Organiza onal Strategies,
provided for some highly engaged round‐table conversa ons.
Event Feedback:
Looking at the feedback from the a endees, the opportunity to network in person was held as the most valuable beneﬁt of a ending
The Peer Forum. Other comments included apprecia on for the honesty of the speakers and opportuni es to learn about products and
services. Evalua on forms also included posi ve feedback on the overall content and the engaged speakers.
“I was blown away by day one but have had an even more enlightening day 2. Thank you for such a wonderful event.”
‐ Kathleen Peak, Manager of IT Services, The York School, Toronto
“I appreciated the diverse sectors represented and the quality of the presenters.”
‐ Stephen O’Connor, CIO, Capilano University, North Vancouver
Social Media:
Engagement amongst the Peer Forum 2016 a endees online, speciﬁcally on Twi er, was fast‐paced, energe c and enthusias c.
A endees were eager to share what they were learning and discuss with their peers online.
The hashtag, #CIOPF2016 reached 58,966 accounts with 705,203 impressions with 854 tweets and 80 contributors. Below are some
samples of what was reﬂected on Twi er from the Peer Forum 2016:

Tarick @TheTarick Apr 21
Fantas c event put on by @CIO_CAN. Leaving with more knowledge,
insights, friends, and determina on to drive innova on #CIOPF2016
Sherif Sheta @sherifsheta Apr 25
Eugene Roman at the #CIOPF2016 – We’re not interested in Best Prac ces.
We’re interested in Future Prac ces
Andrew Dillane @adillane Apr 21
Physical, Digital, Retail is Phygitail. A new term by @EUGENEROMAN and
@CanadianTire @CIO_CAN #ciopf2016 #phygitail

Humza Teherany @CIOcompass Apr 20
James Alexander from @infotechRG says CEO ‐ CIO alignment is key to
technology and innova on success #CIOPF2016
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